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	Job Title
	Consumer & Market Insight Manager 



	Reporting to 
	Consumer Insight Director

	Business Unit
	Brand Marketing 

	Department 
	Brand Marketing 

	Job Grade (if applicable)
	

	Location 
	Flexible

	Travel Requirements (if applicable)
	Relevant business travel to group locations.



	Role Summary 

	In this role, you will lead consumer and market research initiatives to provide actionable insights that drive brand strategy, product development, and commercial success. Your expertise will help us stay ahead of trends, understand consumer behaviour, and ensure that our products resonate with our target audience.



	Key Accountabilities 

	· Lead qualitative and quantitative consumer research to understand customer preferences, behaviour, and buying patterns.
· Analyse consumer data to uncover insights that inform brand strategy, marketing campaigns, product development, and customer experience improvements.
· Conduct market analysis to monitor industry trends, competitor activities, and emerging opportunities within the branded drinks category.
· Provide ongoing analysis of category dynamics, product performance, and market share data to inform decision-making.
· Present clear, actionable recommendations based on consumer and market insights to senior leadership and stakeholders.
· Translate complex data into easy-to-understand reports, dashboards, and presentations, tailoring insights to different audiences.
· Monitor the effectiveness of marketing campaigns through pre- and post-campaign analysis, measuring key performance indicators (KPIs) such as brand awareness, reach, and sales uplift.
· Partner with the Marketing, Product Development, Sales, and Innovation teams to ensure that all strategies are informed by relevant consumer and market data.
· Support product development teams with trend analysis, new product testing, and concept validation through customer feedback.
· Stay ahead of industry trends, consumer behaviours, and cultural shifts that could influence the branded drinks market.
· Provide thought leadership by identifying new opportunities for growth, innovation, and brand differentiation.
· Manage relationships with third-party research agencies, ensuring projects are delivered on time, within scope, and provide valuable insights.





	Key Stakeholders

	Internal
Marketing Team (Digital, Comms, Channel)
Category Insight and management team 
Sales On / Off Trade channels
International Team 
Technical & Innovation 
 

	External 
Partner agencies and consultants 
Media strategy and buying
Marketing Societies



	Skills

	· Professionalism demonstrated in both verbal and written communication. 
· Proficient in use of IT systems.
· Ability to work to deadlines and manage own time effectively 
· Ability to manage multiple projects simultaneously and to prioritise workload
· Demonstrates a good understanding of numbers and analysing information to drive actions & results.
· Effectively engages & influences stakeholders.
· Strategic thinking and strong business acumen
· Analytical mindset with an eye for detail
· Strong project management and organisational skills
· Excellent interpersonal and communication skills
· Passion for consumer insights and market trends
· Problem-solving and decision-making abilities




	Experience and Qualifications

	· Experience in consumer insights, market research, or a similar role, ideally within the FMCG or beverage industry.
· Proven ability to conduct both qualitative and quantitative research, including survey design, focus groups, and data analysis.
· Strong knowledge of market research tools, methodologies, and analytics platforms (e.g., Nielsen, IRI, Kantar, etc.).
· Excellent analytical skills with a demonstrated ability to turn complex data into actionable insights.
· Strong communication and presentation skills, with experience delivering insights to senior management and non-technical stakeholders.
· Ability to work collaboratively across departments and with external partners.
· Familiarity with key performance metrics in brand marketing, product development, and commercial success.
· Proficiency in data visualisation tools such as Power BI, Tableau, or similar platforms.
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