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	Job Title
	HEAD OF BRAND (insert brand(s))



	Reporting to 
	Relevant Director of Brand Marketing (Beer or Cider)

	Business Unit
	C&C Group 

	Department 
	Marketing

	Job Grade (if applicable)
	TBC

	Location 
	Remote or office based – Dublin, Glasgow, Bristol or London

	Travel Requirements (if applicable)
	Regular travel required to meet business needs



	Role Summary 

	The Head of Brand will be responsible for leading & implementing the marketing strategy & activation for a strategic brand / set of brands which are key to C&C achieving its stated aim of protecting our Core brands and building our Premium portfolio, as part of our offer to our customers in all channels and markets.  

Specifically, you will:
· Lead the development of the brand(s) strategy in the context of the overall portfolio strategy, with particular focus on understanding the brands role and contribution to the commercial success of the business. 
· Develop, execute and evaluate annual brand plans for the assigned brand(s)
· Working with the Innovation & NPD Manager, and Insight team, identify key opportunities for NPD which will grow the brand(s) with consumers, managing successful launch plans to bring concepts to reality. 

The Head of Brand’s purpose is to deploy and deliver strong, insight led consumer brand propositions, and to create marketing plans which meet both brand and commercial objectives. The Head of Brand will partner the Channel Marketing team, Insight & MarComms teams, and the commercial teams to translate commercial & marketing objectives into strong and robust campaigns. 



	Key Responsibilities 

	· Brand strategy – working with the Director of Brand Marketing to ensure a clear brand strategy is in place for the brand(s) and that this can be easily communicated to and understood by all direct and intermediary sales staff.

· Develop and deliver annual consumer and brand performance objectives, derived from business plan and based on thorough performance review of your brand(s).

· Brand Planning & budget ownership - lead the development and implementation of annual brand plans and associated budgets. Responsible for day-to-day ownership of those brand budgets and maintaining this within agreed limits.

· Own the portfolio role of your brand(s) – define where to play and how to win to recruit new consumers & drive profitable growth 

· Deep understanding of consumer insights and barriers to renovate existing variant/sku range &/or identify new growth spaces

· Work with the Innovation & NPD Manager and Insight Manager to as the key stakeholder in  the innovation brief & concept validation for your brand(s) innovation funnel.

· Customer engagement – working with Channel Strategy & Planning, support the sell-in of compelling brand plans to key customers, tailored as necessary to maximise opportunities by customer.

· Work closely with Insight, Commercial Finance and Sales teams to closely understand the commercial performance of your brands, highlighting and recommending remedial action as required, and identifying opportunities for further revenue and profit growth.

· Product/Packaging – working with relevant market and consumer insight, manage development and delivery of all brand materials, maximising visibility and impact across all sales channels and routes to market.

· Communications Strategy – working with the Marketing Communications Director develop a compelling brand communications strategy to include digital and media planning, press and sponsorships programme in line with brand objectives. 

· Optimise expenditure on external marketing agencies, developing and deploying internal resource/agency where possible and practical.

· Internal Communications – manage internal brand communications for your brands to ensure visibility/understanding of each brand.



	Key Stakeholders

	Internal
· MarComms & Insight teams
· Channel Strategy & Planning teams
· Commercial teams 
· Procurement & Legal 
· Commercial Finance 
· Supply

· 
	

	External 
· Partner Agencies & consultants
· Sponshorship partners
· Marketing industry bodies




	Skills + Behaviours

	
Skills and Competencies
· Passionate about consumers, preferably an understanding of the drinks market
· Highly commercial marketer, comfortable in managing brands to P&L level
· Good creative judgement
· Ability to think conceptually, yet retaining strong attention to detail
· Proven ability to deliver outstanding results 
· Excellent project management skills
· Strong ability to build and leverage relationships with internal teams, senior management, agencies and consultants 
· Strong communication skills.




	Experience and Qualifications

	 Education
· Degree level qualification in relevant subject

Experience	
· Significant experience of developing integrated brand communication programmes, including PR, digital, design, advertising and media.
· Developing successful major brand communication campaigns and providing evaluation of their effectiveness versus brand objectives.
· Developing effective media plans and providing an evaluation of their effectiveness.
· Experience of applying strategic marketing principles and consumer insights, e.g. brand positioning. 
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